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WELC
 OME!

These are our brand guidelines. They were created to define the visual  
identity of the Permian Basin Area Foundation. They will help you  
understand how the various brand elements and graphic devices work  
in conjunction with our business to drive brand cohesiveness across  
all touchpoints. When applied consistently, these guidelines can help  
build awareness of PBAF and provide a clear path for the visual  
iconography of the PBAF brand.
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PBAF Logo Versions 
The Permian Basin Area Foundation logo is the most recognizable 
representation of our brand. Its sans serif font is clean, modern,  
and bold, but also feels like it has a history, just like PBAF. 
The logo can be used on exterior signage, clothing/uniforms,  
digital applications, and promotional items. Be sure to choose  
the logo version that best fits the space it will be placed into.

STACKED PBAF LOGO VERSION
HORIZONTAL  PBAF LOGO VERSION
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STACKED LOGO

HORIZONTAL LOGOTYPE

PBAF Brand Guidelines 2025   p6Clear Space 
The minimum clear space provides a buffer  
between the logo and any other elements in  
its vicinity, such as headlines, text, imagery,  
or the outside trim of printed materials.
For logos, the clear space should be equal  
to the width of “ARE” in the logo.  
Whenever possible, allow more than this  
amount of clear space.



0.75”
MINIMUM 

SIZE

1”
MINIMUM 

SIZE

PBAF Brand Guidelines 2025   p7Minium logo size 
Scaling: EPS logo files may be scaled to any size  
necessary as long as the minimum size requirements  
are met. 
Minimum size refers to the smallest allowable logo  
size. The logo may be as small as 0.75 inches for  
the stacked logos and 1 inch for the horizontal logo.



These rules apply to all logo versions.

PBAF Brand Guidelines 2025   p8Black and White Usage 
Logo on white: When full-color printing is not available, be sure  
to use the black logo version on a white background. 
Logo on Black: When full-color printing is not available and the  
logo must appear on a black background, use the white logo version.



1. Do not distort the logo or any other  

     visual brand element.

5. Do not change the scale or position of any of  

     the logo parts or logotypes.

2. Do not alter the colors of the logo.

6. Do not use the logo on colors outside  

of the color system palette.

3. Do not add or replace type of the logo.

7. Do not alter the logo’s angle.

4. Do not add any effects to the logo.

8. Do not use the logotype  

without the yucca icon.

COLLEGE FUND

PBAF Brand Guidelines 2025   p9incorrect applications 

These rules apply to all logo versions.
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PBAF Brand Guidelines 2025   p11Color system 
The core color system comprises blue and  
along with the PBAF secondary  
support colors. 

Blue

CMYK: 95 60 40 21
PMS: 302
RGB: 0 84 109
HEX: 00546D    

area foundation
permian basin

dusty Blue

CMYK: 27 12 12 0
PMS: 550
RGB: 184 204 212
HEX: B8CCD4    

green

CMYK: 77 36 69 20
PMS: 343
RGB: 60 113 91
HEX: 3C715B    

gold

CMYK: 30 38 93 51
PMS: 7551
RGB: 179 147 60
HEX: B3933C    

warm yellow

CMYK: 19 33 100 1
PMS: 117
RGB: 211 165 0
HEX: D3A500    

taupe

CMYK: 21 29 42 0
PMS: 407
RGB: 204 176 148
HEX: ccb094    
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combinations 
When applying the brand texture to colors,  
Be sure there is plenty of contrast between  
the base color and the texture. 
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RECOMMENDED USAGE:
Headlines / callouts 
Signage / display 

A ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
@$#&*{[(.,:;“”‘’)]}

Calder dark

PBAF Brand Guidelines 2025   p14Primary Headline font 
The Calder font is the preferred typeface for headlines and should be used 
in all high-level branding communications material. A distinctive sans serif 
font, Calder is bold and attracts attention, just like the PBAF brand.



RECOMMENDED USAGE:
Body copy
Support copy / captions 
Quotations

Aa ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
@$#&*{[(.,:;“”‘’)]}

BRANDON GROTESQUE MEDIUM

Aa ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
@$#&*{[(.,:;“”‘’)]}

BRANDON GROTESQUE BOLD 

Aa ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
@$#&*{[(.,:;“”‘’)]}

BRANDON GROTESQUE REGULAR

PBAF Brand Guidelines 2025   p15secondary font 
The Brandon font family is the preferred typeface for  
body copy and should be used in all high-level branding  
communications material. A clean and easy-to-read  
sans serif font, it pairs well with our primary font.



Aa

Aa

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
@$#&*{[(.,:;“”‘’)]}

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
@$#&*{[(.,:;“”‘’)]}

Arial Bold

Arial Regular

Aa

Aa

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
@$#&*{[(.,:;“”‘’)]}

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
@$#&*{[(.,:;“”‘’)]}

Arial Bold Italic

Arial Italic

PBAF Brand Guidelines 2025   p16Alternate font 
The PBAF brand fonts may not always be available  
to all users in all circumstances. In these instances,  
use the Arial font family.



D
E

S
IG

N
 IN

TE
N

T
P

B
A

F
 B

r
a

n
d

 G
u

id
e

l
in

e
s

 2
0

2
5



PBAF Brand Guidelines 2025   p18



P
B

A
F

P
B

A
F

P
B

A
F

J O I N  U S  A N D  P L A N T  A  

F O R  T H E  F U T U R E

SEED

OLLIE LINER CENTER

DECEMBER 8,  2024

7:00 P.M.

area foundation
permian basin
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Permian Basin Area Foundation

Liked by Garrett Owen and 23,587 others
PBAF People who care, causes that matter. 

P E O P L E  W H O  C A R E ,  C A U S E S  
T H AT  M AT T E R .

area foundation
permian basin
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3 3 1 2  A N D R E W S  H W Y  M I D L A N D ,  T E X A S  7 9 7 0 3  ( 4 3 2 )  6 1 7 - 3 2 1 3

3 3 1 2  A N D R E W S  H W Y  M I D L A N D ,  T E X A S  7 9 7 0 3  ( 4 3 2 )  6 1 7 - 3 2 1 3

JENNIFER STEADMAN, MS
D E V E L O P M E N T  O F F I C E R
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For additional needs or questions, please contact  

our marketing department by email or phone.

Phone: Email:432.617.3213 lesparza@pbaf.org

Executive Associate

Permian Basin Area Foundation
3312 Andrews Highway
Midland, Texas 79703

Lorena Esparza, SHRM-CP
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